


Pollen / Case Study / Britain’s Got Talent

Client
Britain’s Got Talent / FremantleMedia

Sector
Entertainment

The Challenge

FremantleMedia is one of the largest
television production companies in the world
and one of their biggest recent success stories
has been the reality show Britain’s Got Talent.
To facilitate the successful roll-out of third party
branded material, FremantleMedia asked
Pollen to create a set of templates for
merchandise, packaging and point-of-sale
material, supported by a clear, versatile set

of brand compliant guidelines.

The Solution

Pollen applied the BGT identity across a range of
material including; packaging, point-of-sale and
licensed merchandise. We developed clear and
engaging guidelines to ensure that third party
licensees could apply the visual assets of the
brand consistently across all platforms.

The Results

The branded material and guidelines
document is in the process of being rolled
out across the client’s network of licensees.
FremantleMedia’s feedback has been
exceptional, responding with a glowing
thank you to the design team — promoting
Pollen on to their roster of preferred agencies.
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FremantleMedia and Simco are proud to present Britain's
Got Talent, the UK’s most entertaining talent show.

In a nationwide search, thousands of hopeful auditionees
are whittled down to a select few before performing
live on TV in front of millions of viewers.

Under the watchful eyes of the uncompromising judging
panel the performers battle each other show by show
to become the nation’s favourite, with the outcome
decided by a public vote.

INTRODUCTION

The only rules are that there are no rules! The show is
open to any performer, of any age, from any background.
All they need is talent.

From dance troupes and singers, to piano playing
pigs and dancing horses, magicians to comedians,
contortionists to ventriloquists, Britain’s Got Talent!




Pollen / Case Study / The Armitage Group

Client
The Armitage Group

Sector
Financial / Real Estate

The Challenge

Originally trading as Apple Property, the client,
a London based property development company,
were experiencing increased difficulty in
effectively communicating itself as a

successful and ambitious contender within the
increasingly competitive property and financial
investment community.

The Solution

Working directly with the organisation’s
Chief Executive, Pollen conducted an internal
review and audit, identifying the culture,
personality and core values of the business in

order to lay the true foundations to build a brand.

We also conducted a comprehensive brand
review of the marketplace, and defined the brief
needed for our design team to develop a series
of appropriate visual routes.

The Results

By involving the client at every stage of
development, Pollen were able to create a
completely new, fresh and engaging corporate
identity, and by adopting a defined process,
created a new identity to be applied across all
platforms of marketing and communications
material including: stationery, brochures,
photography and the corporate website.
Pollen’s solution now visually differentiates the
organisation from its competition, works in harmony
with the business to increase its profile —
building trust, loyalty and internal pride.

THE
ARMITAGE
GROUP

An Introduction

Loren:\ ipsum dolor sit amet, consectetuer adipiscing elit.
Morbi commodo, ipsum sed pharetra gravida, orci magna
rhoncus neque, id pulvinar odio lorem non turpis.

Nullam sit amet enim. Suspe;

pat condimentum. Aliquam e
Nulla facilisi. Nulla libero.
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"LorerT| ipsum dolor sit amet, consectetuer adipiscing elit
Morbi commodo, ipsum sed pharetra gravida, orci magna
thoncus neque, id pulvinar odio lorem non turpis”




Pollen / Case Study / E! Entertainment

Client
E! Entertainment

FOT UWPCOMINE ATT ET

Sector -
Entertainment

Overview

E! Entertainment Television is a 24-hour
network with programming dedicated to the
world of entertainment.

The Challenge

E!l Entertainment required below-the-line
marketing material to promote their
programming schedule throughout Europe.

The Solution

Pollen were asked to develop a set of sales sheets
and advertising templates, set up in twelve
languages, to advertise forthcoming

E! Entertainment television shows.

The Results

The sales sheets were well received
internationally and by the team at EL.
They have since been revised to reflect
new programming.
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Pollen / Case Study / Remedy Productions

Client
Remedy Productions

Sector
Media / Entertainment

Overview

Remedy Productions is one of the UK’s most
successful independent television production
companies.

The Challenge
In order for Remedy Productions to compete in
the marketplace it needed to establish a strong
online presence.

The Solution

By harnessing streaming videos from Remedy’s

show reel of music television programming
Pollen developed a visually rich and dynamic
cutting edge website with very high impact.

The Results

The site helped secure a series of profitable
commissions from a number of television
networks including Channel 4 and E4.

The new site can also be easily updated by
the client using an in-built content
management system.

Website Address:
www.remedyproductions.tv
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Pollen / Client experience

Pollen

Canalot Studios
222 Kensal Road
London W10 5BN

t: +44(0)20 8962 8251
e:  news@pollenlondon.com
w:  www.pollenlondon.com

Action for Children

AREF (The Association of Real Estate Funds)
The Armitage Group

BMW GB

BSkyB

Castrol

Citibank

E! Entertainment

EDS

Emirates Airlines

Etihad Airways
FremantleMedia
Jumeirah International
Kennedy Cater Legal
Lonsdale Insurance
Mind

MPG / Havas Media
National Farmers Union
Nokia

Opodo
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Orange

Peralta Beach (Hotel and Resort)
Renew

Reuters

Tommy Hilfiger

SEAT (The Volkswagen Group)
Smith and Nephew

T-Mobile

Wachovia

The Wind and Wave Energy Company





